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This presentation ( 0 Pr e s e rhds beten poepadedl by CCCSA. of Polkowice ( 6 C Q& @rgvide a general overview of the CCCGroup ( 6 CGICo u p 6)
through a set of selected highlights. It is purely informational and does not purport to be a complete analysisof the CCCGr o ufipanaial condition . All
information contained herein speaksonly as of its date and therefore this Presentation will not be revised, updated or rewritten to reflect any changesin
circumstancessubsequent to its date.

This Presentation should not be construed as a recommendation or advice regarding an investment opportunity, or as an offer to purchase or sell any
securities or financial instruments or to participate in any businessventure of the CCCGroup.

While all reasonable care has been taken in preparing this Presentation, CCCdoes not warrant the accuracyand completeness of its contents, especially
if any of the source materials on which they are based are found to be incomplete or not fully reflecting the relevant facts. Anyone looking to make an
investment decision in respect of any financial instruments issued by the CCCGroup is advised to rely on information disclosed in C C Cadifigial reports,
written and published in accordancewith applicable laws, which are a reliable source of information about the CCCGroup.

Neither CCCnor any member of its governing bodies, any employee, associateor adviser involved in the work on this Presentation, or any entity of the
CCCGroup, shall be held liable for the consequencesof any decisions taken on the basis of or in reliance on information contained in this Presentation,
or resulting from its contents or any use hereof. Furthermore, this Presentation is not to be regarded as a representation made by any of the persons
mentioned above.

Although this Presentation and descriptions contained herein may include forward-looking statements, some of them referring to our expected financial
results, they are not profit forecasts and may not be construed as such. The forward-looking statements contained herein are subject to a range of both
known and unknown risks, uncertainties and other factors (some of them beyond C C Cébstrol) that may causethe actual results, levels of businessor
achievements of the CCC Group and CCCto differ materially from those anticipated in this Presentation, including the expected financial results
described herein.
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CCC Key developments

1. Excell ent reception of the AW620

Yoy revenue growth recorded by the Group despite second wave of
2. the pandemic
and government lockdown of non -essential retail in many markets

3 Strong growth of e -commerce revenue and robust margin delivered by
eobuwie
A Sound liquidity positionandwell-advanced preparat.i
. season
5 Flexible response to the rapidly changing environment

and advantage taken of arising opportunities
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CCC strong entry into Q4 and e -commerce demonstrating its strength during the 2nd and 3rd lockdowns

MONTHLY REVENUE CHANGE YOY,
BY SALES CHANNEL

+82% +61% +84%
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A Salesin Q4&0 increased by +2% yoy on high conversion rates and yoy growth in online sales

A Yoy growth recorded for both online and offline by October 20th.

A Three-digit increasesacrossall online channelsduring the November lockdown.

A Rapidrebound in foot traffic after the second closure of retail, checked in December by a third round of restrictions on brick&mortar stores.
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November closure of retail locations in Poland offset by strong online

YOY REVENUE CHANGE IN POLAND (PLNM)

YOY

-54% +385% +103% +249% +148% CHANGE
243
10 4 231
34
-99
XI"19 detal CCC ccc.eu eobuwie.pl Modivo DeeZee X1'20

A Revenue generated by the CCC retail chain down by more than a half (yoy) due to goverment restrictions on shopping centres.
A +9% LFL ~150 stores open in November (retail parks).

A Three-digit growth in e -commerce revenue.

A Record breaking Black Friday with the altitime best daily sales figure posted by the Group.
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CCC  Attractive, steadily extended product portfolio

6 |
10% |

December 6th ‘

designer capsule
collections at CCC

high, fast growing share of CCC
brands in total eobuwie sales
(vs 7% LY)

clothing sales
launched at DeeZee

.=

0 total look by #deezeegirl
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Customerinspired DeeZee clothing range

Soft minimalism, Gino Rossi
Own Occasion, Jenny Fairy
Soft Volume, Jenny Fairy
Retro Vibes, Jenny Fairy
Stay Glossy, Gino Rossi
Simple Chic, Gino Rossi
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JENNY FAIRY Retro Vibes
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