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Key developments Q3 2022

Strong revenue growth recorded by the Group
from last year’s high base

Solid EBITDA margin of the CCC segment

Double-digit EBITDA margin of HalfPrice

& (=2 &

Launch and rapid scaleup of the MODIVO marketplace

Capital accumulation scheme as a response
to turbulent market environment

[
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Spiralling inflation...
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Source: Statistics Poland
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...and higher cost of credit...
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Reference interest rate [%]
Source: National Bank of Poland.
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Current and leading consumer confidence index
Source: Statistics Poland
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...putting strong pressure on consumers



CCC ‘ CCC eocbuwiepnr MODIVO HalfPrice DeeZee

4/33
GROUP

CCC Group’s response to unpredictable market environment

effect of savings measures for August 1st 2022-July 31st 2023
P I_ N - including PLN 220m at CCC and HalfPrice and PLN 90m at eobuwie
Cost reduction and MODIVO.
100 HR 15 marketing 32 Ha 33 expansion 30 other
Cash conversion cycle - inventory turnover shortened by 60 days (from 300 to 240)
Working capital optimisation - days at CCC improved at - days payables outstanding extended by 25 days (from 90 to
year end 2022 115)
Capex reduction = %  CCC and HalfPrice CAPEX for 2023 vs 2022

— CCCS.A. shareissue * — New financing raised for HalfPrice
Additional capital
— Sale and leaseback of assets — MODIVO IPO**
Debt reduction P L N ~ Reduced financial debt at CCC S.A. following repayment of amounts owed

to banks and bondholders

* To be voted on by shareholders at EGM scheduled for November 17th 2022
** Subject to prevailing market conditions
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Product portfolio aligned with consumer buying power

Expanding the portfolio to include economy ...and increasing their share in total procurement
brands.... volume

trend
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ECONOMY | . MAINSTREAM | UPPER Share in order structure and total number of footwear pairs ordered
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Continued development of the omnichannel business model

Steady increase in
sales/m?...

REVENUE/MZ2 [PLN]

698

+9% YoY

+30% vs Q3 2019

...driven bystrong
revenue growth at ccc.eu...

...supported by monetisation
of omnichannel solutions

o
— +61%—,
222
o App contribution to
/O online sales
138

o Instore contribution
/o to online sales

Q3 2021 Q3 2022

cce.eu’s revenue [PLNm]
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Eobuwie.pl zones deployed in-store at CCC...
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...as a platform to monetise cross-concept
synergies

eobuwie.pl - new effective format catering to customer

segment looking for omnichannel experience

+ Reserve & collect function
+ Lower expenditure vs stand-alone eobuwie store

+ Flexibility - ability to migrate zones to other locations

Synergies with the CCC Group

+ Use of CCC'’s existing locations - better monetisation of

space/m?2
+ Building a footwear destination with combined CCC and

eobuwie offerings
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Launch of
the MODIVO marketplace ...

LANCERTO

Kamizelka Isola Kolorowy Slim Fit

399,90 zt

Partner MODIVO

*

Partner MODIVO

*

...and fast service rollout...

300

1 ,_| /

T T2 T3 T4 TIFY 2022

Number of merchants per marketplace*

New product categories

+ Home decor

+ Beauty

* Onboarding of merchants within weeks of the marketplace launch (October 12th 2022)
** Modivo SKU growth at year end 2022 vs September 2022 following the marketplace launch

...as a tool enabling business
scaleup without additional outlays

MODIVO offering made more
attractive

« Significant growth in offering size

+ Competitive pricing

Evolution towards asset-light model

+ No working capital required

+ Logistics support provided by partners and no
need to invest in storage capacity expansion

Fixed margin

« Commission fee unrelated to prices offered by
partners

Further monetisation potential

+ Further monetisation potential through
advertising

8/33
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Steady improvement in KPls... ...leading to a jump in LFL ...and operating profitability
sales....

10 -

/

TRAFFIC +30 ©

-10 A

LFL

(20 stores)

STORE
STOCK/M2 +25%

-40
Feb Mar Apr May Jun Jul Aug Sep Oct

HalfPrice KPIs Q3 2022 (LFL) LFL sales Q3 2022 YTD EBITDA margin [%]
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CCC Group -

summary of financial
results

for Q2 2022
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Q2 2022 - revenue growth and gross margin improvement despite challenging market backdrop

Performance affected by one-offs

Q2
REPORTED Yo¥ il VS PRELIM
2,377 17% 2,378 0%
1129 18% 1130 0%
47.5% 03pp  47.5% 0.0pp
1,028 7% 1,030 0%
43.2% 0.0pp  433% -0.Tpp
71 N/A 21 70%
31 _60% 79 -60%
1.3% -2.5pp 3.3% -2.0pp
& 179 _21% 204 -20%
%- 7.5% -3.6pp 9.4% -1.9pp
.:g:- Adjuste‘d EBITDA* [PLNm] 250 9% 245 2%
lé i r_ ’qi«%ied EBITDA margin * (%] 10.5% 0700  10.3% 0.20p

* EBITDA excluding one-offs

PLN 36m - expected credit loss
allowance (receivables from
wholesale trade partners)

PLN 9m - exchange differences
on trade payables

Whenever used in this presentation, the terms ‘year’ and ‘financial year’ mean a period beginning February 1st and ending January 31st. Russian operations transferred to discontinued operations
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Positive cash flows in the CCC segment
used to finance HalfPrice growth...

PLNm, H12022 data

13/33

...and separate financing stream
of the MODIVO Group

CcCcC HalfPrice | MODIVO Group
I
Revenue 2120 300 : 1919
P&L I
EBITDA 128 -3 I 102
I
I
Change in inventories 12 -77 | -290
I
Working capital Change in receivables 9 -6 : -31
I
Change in liabilities 75 59 | 185
I
I
Investing cash flows CAPEX -88 -91 | -67
I
EBITDA + NWC + CAPEX 135 -117 : -102
I
I
I

SEPARATE FINANCING

CCC’s results cover the reportable segment ‘CCC Omnichannel’ and the reportable segment ‘Other’
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CCC Group -
preliminary

financial results for Q3
2022
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Strong revenue growth delivered across all segments

+18%

13 v
76 —— 2,424
Q3 2021 CCE eobuwie.pl MODIVO HalfPrice Other Q3 2022
g‘;‘gx#}ﬁ 2% 1% 89% 214%
IVENTORY -2% 26% 101% 198%

GROWTH

Change in the CCC Group’s revenue [PLNm]

...and fast growing contribution of
the Group’s e-commerce

SHARE OF E-COMMERCE

52%

+4pp YoY
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Revenue growth
with a decline in retail space....

—+2%—,
1,122 1,142

el offline

online

other

Q3 2021 Q3 2022

Change in CCC’s revenue [PLNm]

...and reduction of SG&A costs
in an environment of strong inflationary pressure

GROSS MARGIN

53,5%

-0.2pp YoY

SALES AND ADMINISTRATIVE COSTS

50,8%

-1.6pp YoY

13.1%
+1.9pp 11.8%
9.8%
Q3 2021 Q3 2022 impact Q3 2022
of 1(cjfne- (adjusted**)
offs*

CCC’s EBITDA margin [%]

* Effect of exchange differences at PLN 18m
** EBITDA margin excluding one-offs

CCC’s results cover the reportable segment ‘CCC Omnichannel’
and the reportable segment ‘Other’
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MODIVO Group’s profitability under pressure from aggressive pricing competition and strategic growth capex

+23%_l

% OF REVENUE Q32021 Q3 2022 YOY
1,008
’ Gross margin 42,7% 40,3%
822 Modivo Eobuwie’s gross margin 43,2% 40,2%
T +89%
Modivo’s gross margin 39,9% 40,5%
SG&A 37,1% 41,1%
+11% Logistics /7% 7, 7%
SIS Marketing 16,3% 16,6%
Administrative and other 13,7% 16,4%
Other expenses/income and _ 5o 0
impairment losses 0,57% 0,5%
EBIT 5,6% -0,8%
Q3 2021 Q3 2022
EBITDA 7,5% 1,0%

Change in MODIVO Group’s revenue [PLNm]
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Fastest growing segment of the
Group...

—+214% j
258

182

115 119

82

39

1

Ql Q2 Q@3 Q@4 Q1 Q2 @3
2021 2021 2021 2021 2022 2022 2022

HalfPrice revenue [PLNm]

...delivering solid EBITDA margin

GROSS MARGIN

50,4%

+0.4pp YoY

EBITDA MARGIN

12,3%

+11.7pp YoY

18/33
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2021 2022 YoY
REVENUE [PLNm] 2055 2424 18%
. 8 GROSS PROFIT 101 1163 5%
Gross margin [%] 49,2% 48,0% 1.2 p.p.
Revenue growth from last Sales and administrative costs -954 -8 17%
year’s challenging base B atio [%] 46,4% 461%  -0,3p.p.
oG 24 A
Performance affected by N & o 1%
one-offs EBIT margin [%] 3,6% 09%  -27p.p.
EBITDA [PLNm] 212 173 -18%
& EBITDA margin [%] 10,3% 7,2% -3.70p
i[;, Adjusted EBITDA* [PLNm] 196 197 1%
<
g’ adjusted EBITDA margin* [%] 9,5% 8,1% -1.4pp
;
]

* EBITDA excluding one-offs, effect of exchange differences at PLN 24m
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Stable QoQ financial position of the
CCC Business Unit...

() cash -327
Net debt [ S 1472
(-) bonds issued to PFR -373
(-) other adjustments e

Net financial debt . 1,088

(+) reverse factoring 259

(+) bank guarantees 10

Net exposure .— 1,457

CCC Business Unit’s debt* [PLNm]

* Includes the following segments: CCC, HalfPrice and DeeZee

5% QoQ

5% QoQ

3% QoQ

...and financing of the MODIVO Group mainly
through convertible bonds

(-) cash

-155

() equity-linked bonds

-593

(-) other adjustments

Net financial debt | 9

MODIVO Group’s debt [PLNm]

601

756

-3% QoQ

33% QoQ

N/A
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Commitment to responsible ...and sustainable
products... logistics...

InPost
Zgarnij rabat - 10%
na zakupy w CCC

2 EKOzwroty

Nadajrzeczom
nowe story!

Sprandi x Disney’s ‘Celebrate Nature’ collection Ekozwroty sustainable returns service implemented
- footwear and accessories made partly jointly with InPost and paperbacks used by CCC,

from recycled materials eobuwie and HalfPrice

cccC

...as the Group’s
response to climate change

\ CLIMATE CRISIS
J  AWARENESS

CCC GROUP
NAMED

‘CLIMATE AWARE
COMPANY’

st place in the ranking of
Climate Aware Companies

22/33
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2022 outlook revised due to uncertain perception of consumer buying power

9-10
oo 52 _Bhy 115-20%
kot atiorn Q=46

s 450-500

MODIVO Group 250-300 MODIVO Group 250-300
2.5_400%

HalfPrice store
rollout [number of ~50
stores]

April 2022 assumptions Current outlook 2022 at the MODIVO Group
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Key facts Q3 2022

Strong revenue growth recorded by the Group in @3 2022 (+18% YoY)
from last year’s high base (+28%)

Solid, 10% EBITDA margin delivered by the CCC segment,
impacted by one-offs

Over PLN 30m in HalfPrice’s EBITDA - segment profitable after only 5
quarters from the format’s inception

Launch of the MODIVO marketplace - business scaleup
without the need to invest in working capital and logistics

Lower costs, faster cash turnover, reduced CAPEX
and repayment of debt in response to uncertain market environment




Thank you!

IR Contact:

Wojciech Latocha

IR Director, Head of IR
+48 887 448 312
wojciech.latocha@ccc.eu

Upcoming events:

Nov 23 2022

Consolidated report
for @3 2022

25/33

Michat Rys

IR Associate
+48 724 970 072
michal.rys@ccc.eu

Dec 6-9 2022

Winter Wonderland
EME Conference
- Prague (Wood)
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Questions and
answers
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Support material
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Geographic availability of CCC Group stores
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CCC Group in 28 markets

Offline & Online
12 MARKETS

Offline
21 MARKETS

Online
19 MARKETS

HalfPrice

DeeZee

29/33
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CCC Group’s revenue Q2 2022

HalfPrice

Poland 1,269 18%
Romania 204 24%
Czech Republic 193 37%
Hungary 143 7%
Slovakia 104 8%
Greece 78 18%
Bulgaria 76 27%
Germany 60 20%
Croatia 58 47%
ltaly 50 63%
Slovenia 32 60%
Lithuania 30 0%
Austria 19 -59%
Other 61 -28%

* Excluding consolidation adjustment, revenue
not allocated to segments

DeeZee

Contribution to the Group’s revenue

Poland, 53%

Romania, 9%

Hungary, 6%

Greece, 3%

Butgaria,
3%

Czechia, 8%

Slovakia, 4%

Germany,
3%

Austria, 1%

30/33
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Geographic availability of CCC Group stores

DeeZee

Poland 313,760 470 309,493 463 300,175 455 294,324 450 287,198 446 278,752 432 | 281,086 438 282,829 442
Czech Republic 54,443 91 53,988 90 687 89 53,097 87 53,582 86 53,264 86 52,386 86 50,046 85
Hungary 57,303 80 57,537 80 57,297 79 54,513 78 54,980 79 54,035 79 54,035 79 52,851 76
Austria 35,289 56 838378 51 31,907 47 20,119 31 5,064 ) (0] (0] (o] (o] (o] (o]
8  Slovakia 35,5637 565 35,628 56 36,404 &7 34,856 55 36,198 55 34,896 53 34,246 52 34,338 52
é Croatia 21,15 32 20,800 31 20,287 29 20,287 29 PARSYAS) 30 21,015 29 PAR O 29 21,197 29
g Russia 32,296 41 31,878 41 (o] (o]
E Slovenia 17,013 ple} 17,013 20 14,508 18 14,508 18 13,830 17 13,830 17 12,598 17 12,589 17
g Bulgaria 11,651 17 12,048 18 1,651 17 1,651 17 1,651 17 1,651 17 11,651 17 11,650 17
8 Serbia 11,496 15 11,496 15 11,031 14 11,031 14 11,056 14 11,056 14 11,056 14 11,050 14
Romania 47,687 78 47,687 78 48,122 77 48,122 77 48,852 78 49,898 80 49,590 79 48,420 76
Latvia 4,249 6
Lithuania 1,420 2
Estonia 2,879 3
CCCrowned TOTAL [ 637590 955 | 630941 a3 | ea@ss 923 | 590504 896 | 57327 87| 55279 ea7| 527664 wm| 533520 s
Ukraine 12,848 19 12,848 19 12,336 18 12,336 18 12,371 18 11,613 17 10,569 16 10,552 16

Latvia 4,409 7 4,559 7 4,559 7 4,559 7 4,559 7 4,559 7 4,249 6

Lithuania 2,020 ] 2,020 3 2,020 3 2,020 3 2,020 3 2,020 3 2,020 3

w Estonia 2,879 K] 2,879 3 2,879 ] 2,879 3 2,879 3 2,879 3 2,879 3
g Moldova 740 1 740 1 740 1 740 1 740 1 740 1 740 1 740 1
g Kosovo 1,958 2 1,958 2 1,958 2 1,958 2 1,958 2 1,958 2 1,958 2 1,958 2
E Qatar 1,002 1 1,002 1 1,002 1 1,002 1 1,002 1 1,002 1 1,002 1 1,002 1
UAE 4,853 5 4,853 5) 4,853 5 4,853 5) 5,302 6 5,302 6 5,302 (3 5,302 6
Saudi Arabia 1876 2 1,876 2 2,420 3 2,420 3 2,420 3 2,420 3 2,420 3 2,420 3
Bahrain 929 1 929 1 929 1 929 1 929 1 929 1 929 1 929 1
Oman 1,222.8 1 1,223 1 1,223 1 1,223 1 1,223 1 1,223 1 1,223 1 1,223 1
CCCtnchisTOTAL | 34737 a5 | sage 45 | 3aew 45| 3aew 45| sa03  ac| saess  as| man  a3] zame =
eobuwie.pl 17,146 25 17,146 25 17,146 25 19,413 27 19,080 27 20,715 28 21,586 30 22,926 33
HalfPrice 1,256 1 31,375 22 51,246 33 84,810 50 | 106,509 66 127,983 76
Gino Rossi 4,327 g7 1,889 16 1,050 9 186 1 (o] (o]

s
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This presentation (“Presentation”) has been prepared by CCC S.A. of Polkowice (“CCC”) to provide a set of selected highlights concerning the CCC
Group (“CCC Group™). It is purely informational and does not purport to be a complete analysis of the CCC Group’s financial condition. All
information contained herein speaks only as of its date and therefore this Presentation will not be revised, updated or rewritten to reflect any changes
in circumstances subsequent to its date.

This Presentation should not be construed as a recommendation or advice regarding an investment opportunity, or as an offer to purchase or sell any
securities or financial instruments or to participate in any business venture of the CCC Group.

While all due care has been taken in preparing this Presentation, CCC does not warrant the accuracy and completeness of its contents, especially if
any of the source materials on which they are based are found to be incomplete or not fully reflecting the relevant facts. Anyone looking to make an
investment decision in respect of any financial instruments issued by the CCC Group is advised to rely on information disclosed in CCC’s official
reports, written and published in accordance with applicable laws, which are a reliable source of information about the CCC Group.

Neither CCC nor any member of its governing bodies, any employee, associate or adviser involved in the work on this Presentation, or any entity of
the CCC Group, shall be held liable for the consequences of any decisions taken on the basis of or in reliance on information contained in this
Presentation, or resulting from its contents or any use hereof. Furthermore, this Presentation is not to be regarded as a representation made by any of
the persons mentioned above.

Although this Presentation and descriptions contained herein may include forward-looking statements, some of them referring to our expected
financial results, they are not profit forecasts and may not be construed as such. The forward-looking statements contained herein are subject to a
range of both known and unknown risks, uncertainties and other factors (some of them beyond CCC’s control) that may cause the actual results,
levels of business or achievements of the CCC Group and CCC to differ materially from those anticipated in this Presentation, including the expected
financial results described herein.
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