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CCC eobuwiepl MODIVO HalfPrice DeeZee

Record s

full-year revenue 7592
booked by the CCC Group

5469 5252

2019 2020 2021

CCC Group’s revenue [PLNm]

Whenever used in this presentation, the terms ‘year’ and ‘financial year’ mean a period beginning February Ist and ending January 31st.



CCC eobuwiepl MODIVO HalfPrice DeeZee

Strong sales growth
across all segments...

38 45 7 592

2020 CCC eobuwie.pl  Modivo HalfPrice DeeZee  Pozostate 2021

Change in CCC Group’s revenue [PLNm]
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... with a growing prominence
of e-commerce experienced
by the Group

SHARE OF E-COMMERCE

51%

+2 pp year on year




CCC eobuwiepl MODIVO HalfPrice DeeZee

Key achievements of the CCC Group in 2021

Launch of the new HalfPrice concept Launch of HalfPrice e-commerce

HalfPrice

Bestsellerowe bluzy meskie
Start za : 5d 16g 22m

61 stores 7 markets

E-commerce

A U @ T NS (o) contribution
] | - lﬁl
~ A) to HalfPrice sales
in Q12022 QTD

Dynamic growth of Modivo

Year-on-year
revenue
growth

200 &

4/58

2020 1Q’21 2Q’21 3Q’21

Change in Modivo’s revenue [PLNm]

4Q’22

2021




CCC eobuwiepl MODIVO HalfPrice DeeZee

Key developments

Third quarter in a row with sales exceeding PLN 2bn

] =

E-commerce accounting for more than half of total revenue and strong
online growth

Consistent, sharp rise in gross margin reported by the CCC segment

Growth capex in line with the GO.25 strategy
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Impact of the business environment on short-term growth prospects
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CCcC

CCC - omnichannel
footwear market
leader in CEE
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CCC

Omnichannel expansion...

~ 0/ Instore contribution
O toccc.eu sales

Over 80% of CCC stores equipped
with digital sales tools

o M Order Management
System

Offline inventory visible

———— to online customers

Higher
initial-price sales

Faster in-store inventory
turnover

)\Q Reduced post-season
©F

movement of merchandise

Launch of the Order Management System

MILIONOW

POBRAN
APLIKACJI
MOBILNEJ

ZA NAMI!
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App Store and Google Play rating

CCC is one of the most downloaded
D2C shopping apps in Poland

7/58




ccc

...supported by product development
CCC named number

# one fashion retail
brand in Poland ‘
: C C%
. \Jm

Y

YouGov L= s

BEST
GLOBAL
BRANDS

2021

Sprandi Retro Sneakers capsule collection
recognised in Fashion Excellence industry awards
range expansion (full-look athleisure & denim) programme run by Twdj Styl

Product development: new brands,
complementary

CCC tops YouGov ranking of fashion
brands in Poland



ccc

... and engaging marketing communications

—

awards received by CCC
in Marketing Director of
the Year competition

. Curly Shearling 18t e X

LOYALTY & ENGAGEMENT

FASHION / LIFESTYLE / PREMIUM

BEST COVID RESPONSE

J BEST LOYALTY & ENGAGEMENT MARKETING

Long-term collaborations with influencers Creative 360 marketing campaigns: AR CCC’s marketing efforts recognised by the
in Poland and abroad and digital avatars industry and experts



ccc

Collaboration
with Polish Gen Z
rap icon and star

- Young Leosia

[=]fn



eobuwiepl

eobuwie.pl -
online footwear
sales leader in CEE




eobuwiepl

Continued geographic expansion...

# #
V2N AT

Number of markets served by eobuwie

5

2015 2016 2017 2018 2019 2020 2021 2022

eobuwie debuts in Latvia and Austria

... reinforced by the development of
logistics capabilities....

e
Pantef;,,
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thousand m?2
(+20%)

eobuwie and MODIVO logistics centre launched in
Romania

... and sales support technology

12/58

Retail Merchandise
Financial Planning

Product offer planning
for each market

Optimal allocation
of merchandise to logistics centres

Product price planning

Dynamic Pricing

GO.25

80% foreign sales

40% NBD

80% best prices




MODIVO

MODIVO

- most inspiring
fashion platform
in CEE




MODIVO

Product portfolio expansion and enhanced customer communication...

Marketplace

9@% Strong interest from partners
e bl

Easier access
to smaller brands

U Broader range of brands
already available on MODIVO

P Portfolio expansion with no
,
+ investment in
logistics

g ~","§.“ y

New own brands in MODIVO portfolio - Modivo partners with Top Model - interaction

Marketolace model launched in MODIVO reactivation of iconic Simple and Rage with the target audience and high visibility in
P Age brands leading media

GO.25 30% marketplace GMV 2.5 million SKUs paid traffic reduction




MODIVO

... supporting MODIVO’s international expansion

International Business Unit
Establishment of an international development
office

Appointment of country
managers

A regional approach to:

« New customer acquisition

+ Product portfolio
management Modivo’s new markets in 2022: Planned eocbuwie hybr|d store openings
Austria, Slovenia, Latvia abroad

« Customer service

GO.25 80% foreign sales’ contribution to revenue




HalfPrice -
off-price market

leader in CEE

fot. HalfPrice, SS22




HalfPrice

...bolstered by the launch of

) ...appreciated by customers and experts alike
the online channel...

> NPS

Rapid store chain expansion...

HalfPrice retail space [‘O00 m?]

t e

i
9

Ztap skarby

51

Wszystkie oferty  Kobieta

1
Apr302021  Jul312021  Oct312021  Jan 3120227/ Jar

Number

o etores | 22 | 33 | s0o | ~00

Debut ot HalfPrice e-commerce

HalfPrice wins prestigious
Retailer of The Year award for the best sales
concept in the CEE region
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Investment in technology...

ERP

Implementation of cutting-edge ERP system Verto
from Streamsoft

More efficient shipping
process

Logistics and warehousing
module extension

'_:m Faster shopping and
(90 | returns processing

DeeZee

... and logistics development...

Expansion of DeeZee warehouse in
Skawina

...supporting product
and geographical expansion

19/58

Apparel sales as a percentage
of total sales

24 -,
 v2zeyey

Foreign sales as a percentage
of total sales

43
 2eeyer
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CCcC eobuwiepl MODIVO HalfPrice DeeZee
Rapid revenue growth...
across all segments...
+46% 1
115 9 2,045
129 | ' 24
43
2 |
1,398 .

Q4 2020 CCC eobuwie.pl  Modivo HalfPrice DeeZee Other Q4 2021

Change in CCC Group’s revenue [PLNm]
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... and a very large share of
e-commerce reported by the Group

SHARE OF E-COMMERCE

57%

-5 pp yoy




CCC

CCC - focus on

gross margin
growth
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ccc

Further optimisation of the CCC store chain... ... with significant improvement in sales/m?

REVENUE/MZ2 [PLNM]

496

-97

+68% year on year

Jan 312021 store upsizings store downsizings Jan 312022
and store openings  and store closures

YTD change in CCC retail space ‘000 m?]



CCC

Strong revenue growth...

838

offline

online

Q4’20 offline online Q4’21

Change in CCC’s revenue [PLNm]

24/58

... with further improvement in gross margin

(CINORNNYVIVANE] N

52,1%

+4.8 pp year on year




CCC

Operating leverage and cost discipline...

—— -16.5pp
74.9%

Other
distribution
costs

other
Costs of
points of
personnel purchase
rent

Q4 2020 Q4 2021

Costs ratio in CCC [costs/revenue]

...support rebuilding of profitability

SEGMENT PROFITABILITY*

-6,4%

+21.3 pp year on
year

* Segment’s operating result net of administrative expenses

25/58
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MODIVO

eobuwiepl

MODIVO Group
- most dynamic

growth in fashion

online

fot. MODIVO, SS22




eobuwiepl

Continued revenue growth...

+22%

!
- & ffffffffff 790
T
647  mmmm
Q4 2020 PL CEE WE Q4 2021

Change in eobuwie.pl’s revenue [PLNm]

...and gross margin expansion

GROSS MARGIN

42,0%

+0.7pp yoy

SEGMENT PROFITABILITY
eobuwie.pl

4,8%

-3.9pp yoy

27/58



MODIVO

Triple-digit segment growth... ...with double-digit profitability

+129%

GROSS MARGIN

40,4%

+4.5pp yoy

SEGMENT PROFITABILITY
Modivo

12,2%

+8.7pp yoy

Q4’20 PL CEE WE Q4’21

Change in Modivo’s revenue [PLNm]

28/58



eobuwiepl MODIVO

Maintaining attractive profitability in periods of strong investment activity

761 -~ 28%
46%

29%

Q4 2020

Change in Modivo Group’s revenue [PLNm]

3% ————
1,029

Q4 2021

WE

CEE

PL

% OF REVENUE Q4 2020 Q4 2021
Gross margin 42 7% 42.5%
SG&A 38,5% 38,1%
Logistics 7,9% 7,3%
Marketing 16,2% 17,8%
Administrative and other 14,5% 13,0%
EBIT 4,1% 4,4%
EBITDA 6,0% 6,0%

29/58



HalfPrice -
rapid expansion of
new chain

HalfPrice

30/58
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HalfPrice

Store chain rollout as a catalyst for

, ... with a seasonally lower gross
rapid sales growth... Y J

margin

+40%—¢
115 GROSS MARGIN

82

39,9%

1
Q12021 Q2 2021 Q3 2021 Q4 2021

HalfPrice revenue [PLNm]



eobuwiepl

CCC Group
— gross margin
increase and
Investments

in development

MODIVO

HalfPrice

Dee’Zee

32/58



CCC

eobuwiepl

Strong revenue

growth and gross
margin expansion

MODIVO

HalfPrice

DeeZee

Q4
2020 2021 yoy
REVENUE [PLNm] 1398 2045 46%
GROSS PROFIT 588 957 63%
Gross margin [%] 421% 46,8% 4,7 p.p.
SG&A -754 -1005 33%
cost ratio [%] 54,0% 491%  -4,8 p.p.
EBIT [PLNm] -166 -48 N/A
EBIT margin [%] -11,9% -2,3% 9,6 p.p.
EBITDA [PLNm] -39 99 N/A
EBITDA margin [%] -2,8% 4,8% 7,6 p.p.
NET PROFIT [PLNm] -295 142 N/A
NET margin [%] 211% -6,9% 14,2 p.p.
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Change in costs and
expenses

reflecting mainly
the implementation
of strategic

growth projects

MODIVO

HalfPrice DeeZee
54.0%
1,0 0,2
47 | | -
’ 0,5

34/58

Q42020 CCC eobuwie.pl Modivo DeeZee Administr@4 2021 adj.One-off HalfPrice Growth Q42021

tive
Change in SG&A costs of the CCC Group [as % of expenses
revenue] and other*

* Other segment expenses, administrative expenses, other operating income and expenses



CCC eobuwiepl MODIVO HalfPrice DeeZee

Group’s debt level
driven by the rapid
off-price rollout

and the acquisition

of Modivo S.A. shares

from its founder

e e R
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| | | 1! |
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' 9% | X I
| | | 1! |
******* ] . ! i
| N . i
-121 . L) 278 58 !, :
| | | 1! |
|
: L 1 22 -1519
Net debtat 1 changein change CIT : i CAPEX cash provided, | cash provided  cash used : other net debt at
Jan312021 ' EBITDA in NWC P by investing | | by financing in financing Jan 312022
| " | activities® | activities activities |
| | | 1! |
L e e e e e e e e e e e e, e — - - e e e e a4

Change in debt YoY [PLNm]

* Effect of sale of NG2 and Karl Voegele AG

** Proceeds from A&R Investments Limited and Cyfrowy Polsat (sale of shares in eobuwie.pl S.A.) and cash used to acquire shares in eobuwie.pl S.A. from MKK3

*** | ease payments and interest
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Optimising inventory levels at CCC...

+20%

Q4 2020 CCC eobuwie.pl  Modivo DeeZee Q4 2021 HalfPrice Q4 2021
adj.
Inventory growth -2% 59% 187%
| |

Revenue growth 50% 129%

Change in inventories yoy [PLN m]

...Is a catalyst for improved cash
turnover

126 115 CASH

inventory

receivables

liabilities

Q42020 Q42021

Conversion cycle [days]

36/58
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Record

full-year revenue
and rebuilding
profitability

after the pandemic

MODIVO

HalfPrice

DeeZee

FY

2020 2021 yoy

REVENUE [PLNm] 5247 7592 45%
GROSS PROFIT 2293 £} SVAS; 56%
Gross margin [%] 43,7% 472%  3,5p.p.

SG&A -2 872 -3 571 24%
cost ratio [%] 54,7% 47,0% -7,0 p.p
EBIT [PLNm] 57/ 4 N/A
EBIT margin [%] -11,0% 0,1% 17,7 p.p.
EBITDA [PLNm] -12 581 N/A
EBITDA margin [%] -0,2% 7,7% 7,9 p.p.
NET PROFIT [PLNm] -909 -221 N/A
NET margin [%] -17,3% -2,9% 14,4 p.p.
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CCC | Americanos”
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ccc

+67% yoy
Sprandi
sales QTD

63

Sprandi gross
margin
QTD




CCC eobuwiepl MODIVO HalfPrice DeeZee

CCC Group’s commitment to...

... appreciated by customers

...people... ... and the environment... .
peop and recognised by experts

3

MODIVO pioneers e-commerce returnable

packaging in partnership with InPost SUSTAINALYTICS

ESG RATINGS

l ‘ . MSCI

in global footwear

million X
printouts industry
— trees

CCC Group collections support charitable initiatives
that help build social attitudes (self-care, body Paperless in CCC Group’s e-commerce - ; . .
positivity) and circularity return labels replaced with an online form Improved scores in leading ESG ratings
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2022 outlook determined by the business environment

Consumer sentiment in Poland

10 -

-10 sty.20 IiI slty.21 I s:ty.22
-30 N\ F/—MA\—\
-50

e current consumer confidence index leading consumer confidence index

Inflation in Poland and Europe [%]

-~
55 5,2 -~ -%. -
i
2020 2021 2022P 2023P

e== CPl inflation in Poland (NBP) HICP inflation in Poland (EC) === HICP inflation in Europe (EC)

NBP reference rate [%]

5,0

25

0,0 T T T
sty.20 lip.20 sty.21 lip.21 sty.22

MODIVO Group 250-300

48/58

Group’s revenue
[PLNbn]

CCC'’s gross margin
[%]

Group’s
SG&A cost ratio [%]

Group’s CAPEX
[PLNm]

HalfPrice store rollout
[number of stores]



ecbuwiepl MODIVO HalfPrice DeeZee

Key facts

Third quarter in a row with sales exceeding PLN 2bn
(46% growth YoY)

57% contribution of e-commerce to the Group’s revenue and strong online
growth (+35% YoY)

CCC'’s quarterly gross margin up almost 5pp YoY
- the highest full-year margin in four years

HalfPrice chain expansion, HalfPrice online debut and e-commerce scaling -
growth capexin line with GO.25 strategy

Consumers impacted by the macro environment
(high inflation and interest rates) and the war in Ukraine
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THANKYOU

Wojciech Latocha Tomasz Pokora Michat Rys
IR Manager IR Analyst IR Associate
+48 887 448 312 +48 76 84 58 747

wojciech.latocha@ccc.eu tomasz.pokora@ccc.eu michal.rys@ccc.eu



51/68

()]
| -
O
S
)
-
@®©
o)
-
@©
w
C
O
4
)
O
-
O

BT R R T B SN

. B i R SR
o oo R SRR e

P e TR TR ST

P A i & b
s e It 2 M

Ve s, R e

.:c...i .o\;
A, T, g e e

. - e
- iy PR LUAA A3



CCcC eobuwiepl MODIVO HalfPrice DeeZee

Supportive materials



CCC

eobuwiepl

Geographical availability of CCC Group stores

MODIVO

HalfPrice

DeeZee

53/58
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eobuwiepl | APP

B&M

WEB

MODIVO APP
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DeeZee
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HalfPrice

WEB
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CCC Group on 29 markets

Offline & Online
13 MARKETS

Offline
22 MARKETS

Online
20 MARKETS

HalfPrice

DeeZee




CCcC eobuwiepl MODIVO HalfPrice DeeZee

Q4 2021 Revenue Contribution to the Group’s revenue by country

==

Poland 991 53%

Romania 179 36%

Czech Republic 157 64%

Hungary 137 49% Rumunia, 9% Czechy, 8%

Greece 89 11%

Slovakia 85 18%

Germany 67 43%

Bulgaria 65 52% Wegry, 7% Pozostale, 5%

Italy 52 43%

Croatia 43 61%

Lithuania 31 20% Niemcy, 3% Butgaria, 3%
Grecja, 4%

Russia 26 50% .

Ukraine 24 291% chorwacia, e

Other 99 54%

Wrtochy, Ukraina,
Polska, 48% Stowacja, 4% 3% Litwa, 2% 1%

*Excluding a consolidation adjustment, revenue not allocated to segments



CCC

eobuwiepl

MODIVO

HalfPrice

DeeZee

Geographical availability of CCC Group stores

Poland 314,304 470 | 313,760 470 | 309,493 463 | 300,175 455 | 294,324 450 287198 446 432
Czech Republic 54,165 90 54,443 91 53,988 90 53,875 89 53,097 87 53582 86 86
o Hungary 56,726 78 57,303 80 57,537 80 57,297 79 54,513 78 54 980 79 79
2 Austria 31,562 48 35,289 56 8i8,87/8 51 31,907 47 20,119 31 5064 © 0]
% Slovakia 34,148 58 35,537 55 35,628 56 36,404 57 34,856 55 36 198 55 58]
;' Croatia 20,602 30 AN 32 | 20,800 31 20,287 29 20,287 29 21525 30 29
< Russia 33,366 41 32,296 41 31,878 41 29,629 41 27,996 40 27 391 40 40
g Slovenia 14,508 18 17,013 20 17,013 20 14,508 18 14,508 18 13 830 17 %
© Bulgaria 11,651 17 11,651 17 12,048 18 11,651 17 11,651 1% 1651 17 17
Serbia 1,031 14 11,496 15 11,496 15 11,031 14 1,031 14 11056 14 14
NCINETIE] 44,498 73 47,687 78 47,687 78 48,122 77 48,122 77 48 852 78 80

Ukraine 12,848 19 12,848 19 12,848 19 12,336 18 12,336 18 12371 18 17
Latvia 4,409 7 4,409 7 4,559 7 4,559 7 4,559 7 4 559 7 7
Lithuania 2,657 4 2,020 3 2,020 3 2,020 3 2,020 3 2020 3 8
" Estonia 3,734 4 2,879 g 2,879 S 2,879 8 2,879 3 2879 & 3
% Moldova 740 1 740 1 740 1 740 1 740 1 740 1 1
g Kosovo 1,958 2 1,958 2 1,958 2 1,958 2 1,958 2 1958 2 2
S Qatar 1,002 1 1,002 1 1,002 1 1,002 1 1,002 1 1002 1 1
= UAE 4,853 5 4,853 5 4,853 5 4,853 5 4,853 5 5302 6 6
SEVeIWAETE] 1876 2 1876 2 1,876 2 2,420 8 2,420 8 2420 3 8
Bahrain 929 1 929 1 929 1 929 1 929 1 929 1 1
Oman 1,222.8 1 1,222.8 1 1,223 1 12228 1 1,223 1 1223 1 1

eobuwie.pl 17,146 25 17,146 25 17,146 25 17,146 25 19,413 27 19 080 27 28
HalfPrice 1,256 1 31,375 22 51246 33 50
Gino Rossi 4,418 38 4,327 37 1,889 16 1,050 9 186 1

56/52
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This presentation (“Presentation”) has been prepared by CCC S.A. of Polkowice (“CCC”) to provide a set of selected highlights concerning the CCC
Group (“CCC Group™). It is purely informational and does not purport to be a complete analysis of the CCC Group’s financial condition. All
information contained herein speaks only as of its date and therefore this Presentation will not be revised, updated or rewritten to reflect any changes
in circumstances subsequent to its date.

This Presentation should not be construed as a recommendation or advice regarding an investment opportunity, or as an offer to purchase or sell any
securities or financial instruments or to participate in any business venture of the CCC Group.

While all due care has been taken in preparing this Presentation, CCC does not warrant the accuracy and completeness of its contents, especially
if any of the source materials on which they are based are found to be incomplete or not fully reflecting the relevant facts. Anyone looking to make
an investment decision in respect of any financial instruments issued by the CCC Group is advised to rely on information disclosed in CCC'’s official
reports, written and published in accordance with applicable laws, which are a reliable source of information about the CCC Group.

Neither CCC nor any member of its governing bodies, any employee, associate or adviser involved in the work on this Presentation, or any entity
of the CCC Group, shall be held liable for the consequences of any decisions taken on the basis of or in reliance on information contained in this
Presentation, or resulting from its contents or any use hereof. Furthermore, this Presentation is not to be regarded as a representation made by any
of the persons mentioned above.

Although this Presentation and descriptions contained herein may include forward-looking statements, some of them referring to our expected
financial results, they are not profit forecasts and may not be construed as such. The forward-looking statements contained herein are subject

to a range of both known and unknown risks, uncertainties and other factors (some of them beyond CCC'’s control) that may cause the actual results,
levels of business or achievements of the CCC Group and CCC to differ materially from those anticipated in this Presentation, including the expected
financial results described herein.
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